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A brand is no longer what we 
tell the consumer it is – it is 
what consumers tell each 
other it is.
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http://www.pwc.com/gx/en/industries/retail-consumer/global-total-retail.html
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https://www.google.com/webmasters/tools/mobile-friendly/
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https://analyticsacademy.withgoogle.com/course/2
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https://www.google.com/business/
https://www.canva.com/
https://www.facebook.com/business/news/lead-ads-launch
http://mailchimp.com/
https://developers.google.com/webmasters/mobile-sites/
https://support.google.com/analytics/answer/1008015?hl=en
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