


• Marketing Manager @ TMP
• Previously: Flancer’s Café, Coffee Cabana, Nello’s & Chili’s
• Also: Marketing Consultant
• AZ (almost native)
• Passionate about entrepreneurship, culture, marketing







• A deal too good to pass up
• Good buzz about a business
• Want to try something new
• A special event
• A boredom buster
• A special advantage
• Charitable cause

THESE ARE ALL EMOTIONAL 



This is NOT Rocket science!
REALLY! • Extended happy hours

• 2 for 1 deals
• Double stamps
• Summer only event/classIt’s about taking an idea, 

and making it your OWN.









• Grass roots efforts (flyers, social media, samples, etc)
• Contests
• Partnerships/cross promotions/influencers
• Charitable causes
• Special events 
• Referral programs
• Emails



Some things to keep in mind:
• Nearly 41% of emails are read on mobile devices. (Campaign 

Monitor)
• Email marketing drives more conversions than any other 

marketing channel including social media and search. 
(Monetate)

• A message is 5 times more likely to be seen and read in an 
email than via Facebook. (Radicati)

• For every $1 spent, email marketing generates about $38 in 
ROI. (Campaign Monitor)



• Check stuffers/email club
• Contests (AKA the free happy hour for the office)
• Pop-up box on your website
• Ask at register
• Offer a free appetizer/store credit
• Social Media campaign
• Share databases with like-minded establishments/partners 

(DTA, Tempe Tourism, etc for both email and social media)













BAIT and….. PITCH! 



In a hotel, we upsell:
• Upgraded Rooms
• Mimosas at breakfast (all alcohol)
• Catering (premium meals/breakouts)
• Late check-outs



What do you currently upsell?  

What can you ADD?

ARE YOUR ASSOCIATES TRAINED? 
- Expectations set?
- Is it authentic and not “Off-putting” to the customer?
- Are their goals and rewards in place?



Get customers to return!



• Offer something specific for just summer (Ex: A 
punch card for summer)

• A coupon for a next visit.
• Partner with another business (could be a 

vendor, could be another “Like” business, etc).           

START NOW!!!!!!!!!



• Start planning NOW.
• Do something as a marketer once a day 

(set small goals)
• Be focused – one or two promos 
• COLLABORATE
• Ask for help! 
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